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ENGLISH VERSION

Instructions :(1) Each question carries equal marks.

(2) Figures to the right indicate full marks.

1 Explain the difference between marketing and marketing20

management and the importance of the marketing function in a
Business organization. Also explain the 7 "Ps" of Marketing Mix.

OR

1 What is the meaning of market segmentation. Explain various20

bases of Market segmentation ?

2 Explain the objectives of pricing also explain in brief the factors20

affecting the product price policy.

OR

2 Explain marketing strategies at various stages of product20

life cycle.

3 Explain factors affecting to Micro Marketing Environment and15

Macro Marketing Environment.

OR

3 What is Marketing channel ? Explain the factors affecting the15

Distribution channel.

4 Discuss the role of promotion Mix and Discuss factors affecting15
promotion Mix.

OR

4 Write note on :

(a) Services of whole salers. 7

(b) Branding - packaging and labeling. 8

________
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